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Rochester's

Historic District

semonill Project Overview | What is the Downtown Commercial Historic District?

On January 22, 2024, Rochester’s
City Council approved the
designation of the Downtown
Commercial Historic District

due to its contributions to the
development, heritage, and
cultural characteristics of the City
of Rochester.

You can view and E

download the district’s .,.
designation study on £
the City's Downtown
Commercial Historic
District website:

ROCHESTER DOWNTOWN
COMMERCIAL HISTORIC
DISTRICT

¢ ROCHESTER

wide update to the Local Histonc Des n:;nzﬂ E!! udy for the Downtown
Commaercial Hislonc EI t-::l led Febru ].-EEIEP (2019 s t-ﬂy idated to amendments made 1o
the city's hl}:'i'IElI;E'FZr E'S-E n code and allerations made [hﬂdE’[T | since thal trme and is
inanded a mmnm g 2019 siudy.

Pmﬁﬂi Identification & Dascrlitiu
S C

Rochester Historic Landmark Eligibility — Update from
-ebruary 2019 Designation Study - January 9, 2024

M Mentimeter

“Downtown®

Downlown”

Multiple

Rochesia

u Oimsted

Legal Descript (short) Forlions of Blocks, 10, 19, & 23, Plat of Rochaster MN (1856),
along with portions of of Blocks 10 & 82, Moe & Oldes Addition 1o
Rochester (1857), and portions ol Block 87, Willson's Adddion 1o
Rochester MM (18359).

USGS Quad NMOEN, R14W, NE 4 of Rochester Township, and
T107N, R14W, SE Y4 of Cascade Township
Property ID (PIN Multipho

SHPO Inventory Number  MNone assigned
Previous Determinations  None

Rochester Downtown Commarcial Historic District, Local Historic Designation Study

# ROCHESTER
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Project Overview

The historic district Is

bounded by 1Ist Ave to the

west, Broadway to the east,
2Nnd St to the north, and 4th

St to the south.

10

11
12

15

14
15
16
17
18

19
20
21

22
23

24

23
26
27

28
29

30

31
52

33

Columbia Hotel (1858)

Clausen and Adler Hardware
(1870)

F.J. Paine Company/Palace
Block (1873)

Williams Block (1874)

Baker and Hanson/The
Council Saloon (1875)

Union National Bank
Building (1878)

C.F. Massey Co. (1880)
Commercial Building (1884)

A.J. Bjerring Barbershop/
Bierring Hotel (1884)

Rochester Egg and Poultry
Co. (1884)

Black's Lunch (1884)

C.H. Morrill and Son,
Wholesale Grocery (1884)

Great Atlantic & Pacific Tea
Co. (1884)

Holland's Food Shop (1884)
F.J. Paine Company (1885)
Bach Music Company (1885)
F.A. Poole Building (1885)
Kennedy Building (1888)
Alley (1900)

Blakely Building (1902)

Rochester Commercial Club
Building (1904)

LO.O.F. Lodge #13 (1906)
Stebbins Building (1917)

Olmsted Country Bank and
Trust Company (1918)

Hotel Francis (1918)
Riverside Building (1919)

Lawler Laundry Building
Facade (1920)

City Hall (1931)

Dayton's Department Store
(1954)

MNorthwestern National Bank
of Rochester (1957)

Parking Lot (circa 1960)
318 Commons (2011)
The Hue Apartments (2020)
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Rochester's
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Vision Plan prOjQCt OverView

The boundaries
of the district are

where the regulatory

considerations of the
designation have
application.

The District Is the
nucleus of the greater
history of downtown

and Rochester, where
all stories of Rochester
will have influence.




M Mentimeter

Rochester's

Historic District

pesmovel Project Overview | What is the Downtown Commercial Historic District?

The City has identified eight focus areas to assist
historic property owners and businesses In the district:

Business Navigation
Recruitment Retention

Programming Activation

Branding Marketing
Mobility

« Regulatory

« Financial
« Public Realm

You can visit the City's [m]ine

The City is working with partners on Downtown Commercial X
all eight areas but is currently focusing Historic District website: g

on the bolded items In this list.
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Historic District

Vision Plan prOjQCt OVerVieW | E.X‘ZStlng reSourCGSfor Sta l{ehOZde rS

Mobility Regulatory

The active transportation network Guidelines help property owners determine
provides connection to the district pest practices and requirements for altering
via the river trail and several nearby historic properties.

on-street bicycle lanes.

23 different bus routes travel to anad
through the historic district on 2nad
Street and Broadway Avenues.

[earn more on the
City's Downtown

. m Commercial Historic
District website:

':: v E

Public Parking lots and ramps are
located adjacent to the district.




Rochester's

Historic District
Vision Plan

8

Financial
Financial support tools are available
to property owners through the
city’'s website, iIncluding:

HISTORIC '
DISTRICT PROCESS HISTORIC

PRE-RENOVATION DISTRICT
GRANT PROGRAM - LOAN PROGRAM

PROCESS

1 INTAKE FORM

Program Qutline:
s Up to 3200000 per contributing property SUBMIT

INTAKE FORM

Program Qutline: e 10-year teem with 0% interest rate

¢ Up to $20.000 par contributing proporty * Eligibda Expanses: Systems and
Struciural negars '{u:-'|-"ll;|. gxfaricr
oragsarilon, estorat=on and rehabililatos

4ANG acApineg reusa

e S0 mailch by other non-City funds

REPRESENTATIVE

* Ehgible Expenses: soft costs such as design
plErg, eqagindering, leasibdily siudps ano
financial and capilal neads assessmeants

¢ Loan forgiveness of up o $20,000 ped
upper-story resicential unit Crealen

s Approval reguired by CRy of Rocheastar
s 51,000,000 in funding available .

= Approval required by City of Rochaster

3 REQUIREMENTS

e 3125 000 avadable funds par yaar, of unhl
funds are exnausted or reallocabed

SUBMIT APPLICATION

® Project plans
4 . | e Two guoles beds esfimates lor work Y

il | ' & Commitment o other hnancal suppor
COMPLIANCE

Application Requirements:

&

o Two quotes/bids/astimales CITY REVIEW FOR

{or work | e Project must meet all City planning, 2aming, EL|G|E" ITY AND
» Project must meet a city, state s or olher enbitlement requirements and approvals .

- I::'I'l'_'l|l:'.'! must masst al Sify, stale, amnd
fedaral reguiramens

OTHER THINGS
TO KNOW:

* Cnte an agreament has been exaculed the
wiork must bagin willin | 2 g

and 1odecal rasulnEmanis

5 RECOMMENDATION

CITY FINALIZE
RECOMMENDATION
“IF RECOMMEND APPRONVA]
AOAE FWENT FMECUTED

& NOT. FEPEAT STER 4

OTHER THINGS

TO KNOW:

# Onca agreamen! has boon execuled the work
miust Degin within o moniths

* Tha work must bé compistad and the ragues
for reimbowrsemant must be submitted within
12 months of thip SONed AgrGEaman

BEGIN ﬁ
s | he work musl be cormiplirled and tha reguast
for reimbursement mus! be submatted within
Jd4 manihs of 1 Signed agreamipn]

LOAN WILL BE E
PROVIDED AND SET LIF

PAYMENTS

¢ A single reimburseman] regquest must be

SLDMmiThed . .
¢ Subrmetial for rembursement must nclude avidance

of a signad contract 1o proposed work and
supporting doCumentabon thal work was complaled

I GRANI WORK CAN
REIMEBEURSEMENT " ? BEGIN
.&' ROCHESTER

& Subimital for rmbarsarmdn] musl intlude evidencs
of a signed contract for proposad work and
SUpEsDrting doCumentalion hat work was completad

& ROCHESTER

REPRE ﬂ i%ﬁﬁrzs

Application Requirements: -.ﬂ REQUIREMENTS

COMPLIANCE

Project Overview | Existing resources for stakeholders

Pre-development / pre-renovation Grant
Economic Development Loan
INnfrastructure Investment

PROCESS

HISTORIC

DISTRICT
NFRASTRUCTURE
NVESTMENT WEET WITH A9

PROGRAM REPRESENTATIVE

1II'*~ITFILI{E FORM =8

Program Qutline:
o Up to $500.000 per contributing proparty
a 50% malch by other non-DMC funds

sy semLcATON Learn more on the
e, City's Downtown
ommercial Historic

District website:

& Elgbig Expenssd: Pormanant physacal i i _
mprovements 1o the building thal meet Y OO I8
DMC definiton of “public infrastruciure prOjact 4 HEVIEW

« Approval reguired by 1he DMGL Board and
Rochesier City Council MTY EINAL |75

e Funds avalable until 127312029 of untd lunds 5 RECOMMENDATION

are gxhausted aor re-aliccated -I I

T
=
e

Application Reguiremenis:

& Duglabid'eshimale e 6 EEG'” |

& Comwmeiment of other fmancial support

- J'l.,."'l-l.r"-:ll.'r-l_."L!-:_;l|!|-|'_'-|'|'_ 1ar |:;-|-|'_'.-.:_'tll-"|-;:,'. WL ' Tat gl L et e
made steel, WMBE goals, Sustainability goals ? - ' _
REIMBURSEMENT(S)

* Projact must meel all City planning, roning, e
or olher antiflameant raguireamenls and approvals

Application Windows/ Approvals:

DMCC Board Meeting
ursday, Sept 26, 2024 Morday, Oct. 7, 2

Application Windows
Siad O W o RO Juily ¥, JLEd 7 P Aag. 1.5, 204

2024 Od Wndow  DEl Aug. 17, 2024 /e, Ot 11, 2024

City Council Review

wirsday. Dec. 5 2024 Morday, a3

PSS OF Westiae ol ed. 12 124§ Frl. Dae. 13 20004 urtdas Feh 5 JU2T Morsday, Feb 17 A2

ISy oG

1
T
g
202502 Weadow Sal Dec 14 2024 7 Fni Thursday May 72, 2005 Mporciay Juma 2 2025
e LK Wy ol Aprl 12 2085 Pril Aug. 15 8025 Ie
TE

riday Doe & 202

PG 3 Wl oo Sal i, 16 225 . Ot 1T A
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Public Realm
The Downtown Commercial Historic District’s public realm is open and

avallable, without charge for everyone to use.

The public realm Iincludes streets, sidewalks, plazas, and green space. Things
lIke pavement, vegetation, utilities, and street furnishings all influence the
public realm.
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Rochester's

Historic District

pemovsl Project Overview | What are we working towards?

This process and project seeks to
create a comprehensive Vision Plan

for the Historic District with a
specific focus on the public realm.

This new project aims to envision a
future for the outdoor public spaces
IN the district and Is a key step to
iImprove the public realm.

It will provide a roadmap for
creating cohesive, inclusive,
and well-designed spaces that
reflect the community needs and
aspirations for the Historic District.

10
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The public realm plays a vital
role In shaping the character
and vibrancy of this district. It's
where community life unfolds,
where culture Is expressed,
and where clvic engagement
nappens.

A well-designed public realm
supports walkability, safety,
accessibility, economic
activity, and social connection,
making the district not just
a place to pass through, but
a place to experience and
belong.

M Mentimeter

Project Overview | What is the public realm?

THE PUBLIC REALM OF A DOWNTOWN
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Rochester's

Historic District

Vision Plan prOjGCt Overview ‘ What IS the pUbllC I”eali’}’Z?

The public realm in a downtown area refers to all the spaces that are open and
accessible to everyone. This includes sidewalks, streets, parks, plazas, public
buildings, transit stops, and other shared spaces where people move, gather,
and interact.

THE PUBLIC REALM OF A DOWNTOWN

Gathering and
open spaces

Lighting, signage,
wayfinding, and
storytelling

Green spaces

Seating and
comfort features

Sidewalks

Bike lanes Streets

12



M Mentimeter

Q: What elements of a public
realm do you think are

important for the historic
district?

15
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\What elements of a public realm do you think are important to the historic district?

experience-the feeling

) . .
support for local busines sculpture 2 balance whistorica
- trees and flowers % wide sidewalks
O . . . 0
m _E equity . interactive < streets A —
£ & 53 S I g n O g e accessibility
O O % o ] o
0§ = 2 [kabilit
3¢~ 2 WAIKADIITY
)
w O
® — X variety 'I: t‘ O) pusiness interesting
;T SAlely < _ _
» 9 critical mass _ — growth sidewalk experience
[z preservation © . .  slowingdown traffic
= 3§
[eINS .
gathering space small businesss g development friendly
o
Q.

public art from many ppl
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Rochester's

Historic District

Rochester’'s Downtown Commercial Historic District I1s a vibrant
and welcoming place where people gather, connect, and create
new lasting memories among the core of Rochester’s historical
commercial spaces.

It Is @ place that resonates with excitement, culture, and energy
of these historic blocks and the businesses within it. This Is a
destination full of life, where residents and visitors alike feel drawn

to return again and again.
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Rochester's

Historic District

sevconl Project Overview | Project goals

At the outset of this project, a set of goals were identified to guide the
process and be a reference point to ensure future recommendations and plan
components fulfill the project’s vision. These goals are (In no particular order):

l ¥

The public realm plan
will help foster a
sense of place.

15



M Mentimeter

Q: What will help foster a
stronger sense of place for
the district?

Choose 3 trom the following slide...

16



M Mentimeter

\What will help foster a stronger sense of place for the district?

19

Unique branding for the Cohesive street furnishings Places to gather Pedestrian-focused |_andscaping
district
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The public realm plan
will help foster a
sense of community.

17



M Mentimeter

Q: What will help reinforce the
sense of community within
the district?

Something like.....

Reflecting local Local storytelling

character in the
public realm

Creating places for
people to connect

18



Fasy access Play and interaction Look at little Italy and Authenticity
Chinatown in NYC and the

“life” those communities
have to foster visitors.

Local people being Welcoming areas for a Music snd art Connected to history through
paid/compensated for their variety of people to connect stories, signage, etc. Access to
expertise, at the helm of and join together. free gathering spaces as well
storytelling, local expertise (vs as local businesses. Increased

outsourcing) being leaned into. housing options.




Universal

Interpretive signage that Collaboration Stories tied to the P
design/accessibility I

tells the history of individual spaces
buildings and people

Trust, true equitable Having stakeholders Keep it interesting for visitors, Creating spaces that are
collaboration personally believe in the locals. Including student ana easy to access and full of g
vision, therefore yielding workforce populations. lifel Possibly with

Encourage gathering, small

* * recruitment of small
business, experiences

business.

effective and authentic
ambassadors.



Transparency from city
and mayo

Incentives that matter for

retail and businesses who
are at risk for free public

realm space

Sighage that expands
on the history of the

district

Create a reason for people

to want to come to the
district thru people and

places that attract them

Public art

Stable unique
businesses

Unity among stakeholders s
where all voices are heard
and respect for diverse .
ideas is a priority.

Gathering space with a

variety of adjacent
amenities (businesses) and

entertainment



Visibility from afar (driving, Cohesive fun unique Programs to fill empty Making the place for the

skyway, etc) and cohesive experiences throughout storefronts with new locals, not just visitors
visual identity to visitors that draws more people to businesses
the area
Entertainment options Well designed structures, Integration Imagination Making spaces safe to
quality art-sculpture, Diversity gather (from traffic)

architecture, clean

environment, creative store
fronts
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wewconsl Project Overview | Project goals

The public realm
plan will support
and incubate small
businesses and local >
owhners.

19



M Mentimeter

Q: What can the public realm
do to better support small

businesses and local
ownership?

Something like.....
Reinforce artistic
Encourage people to charac‘_cer of local
businesses

spend more time in the
district

Spaces to support
POP-ups

20



LAR] o g h i L Tl - Al .'."-.'-'- ol L b o T g TR,

g _:_'I-_rl-ll._' :-'E:' .._.-.-_'. |':"-I_.; .:._'...' - . g '. T L :._.'I' :-:.. '-.|'_ I:_II."-:.__'.I_.l...|I T .:. -3 '_:. ..

L o .I-I‘?.""-L" et i e LR St Tl T R e
. .'II-."-' _-l.il'Lr B - L= T -_.._!':. N .-'_!.r. -_:|:1.

g e T o e e oy e T e T iy

R B e A oy M e e A

g e o ﬁE‘Jrﬁ o Vel e e el S e Y e

. .-.._"_‘ r--| II-II_-— = " . " .--.. ! f -'."'_—I

N g T i .|":.." - J:"il: .,

S ) B [RL SN oy ":il.' L

-“:'#'i!'u-'ll -ty "-:f;l-_..';::.'r!:l.'-l-i-:::

i " Th
S L g g T L
s St Tl
| " ' | " " anm

W ::'_L".E{_:"-i_ v

sy B Wi _'-. .
e o
- _.E'l'.'d_l.:I - I!l & I

-

|| .-I
b

We need away to let

people who are walking
know what business options

are available.

Wide sidewalks

L ots of murals

Ways to encourage and Connectivity to surrounding Create easy parking Slow traffic on

attract visitors to the areas through clear options, give visitors and Broadway
signage/wayfinding. Safe, locals a reason to stay

accessible, comfortable
corridors to move between

stores.

dred.

----



VWhat can the public realm do to better support small businesses angHSEA ¢

o
ol

Wayfinding Mayo Clinic could allow for Collaboration between Nothing.. Much if this is

the activation of buildings city and owners financial reality.
and new business they own

such as the 201 Building

Create the beginning of Creative incentives, make Inviting spaces with art, Rather than funneling so

the elevated experience development friendly, music and interesting many cars down Broadway,

that brings joy worker parking, access for businesses that draw make it easy for them to
locals and visitors, promote people in. Interesting indoor park on the street and enter

and outdoor spaces. businesses



Pedestrian only areas

Support live work

environment for small
business owners.

Transportation to these
small businesses. Inviting

landscape..

Encourage a natural feeling as
people travel through the area.
If it feels disjointed or foreign,
people won't stop and shop. If it
feels like another Mayo project,
yvou lose authenticity:.

Not reinvent the wheel-

we've already had
consultants on way finding

and it didnt happen?

Clear and creative sighage

to direct pedestrians to the
businesses. Visuals that will

attract

Subsidies for small
pbusinesses to get into
street level spaces

Real incentives Construction
projects one at a time/phases
for the consideration of
businesses Offset the stress
and risk from small business
owners to be shared by city and
mayo

Businesses and local
forward , not company

town forward



VWhat can the public realm do to better support small businesses an '*

Better flow of pedestrian Ask them to show up Everything Enhance vacant spaces

walkways to and to create visual interest

engagement along the when not active.
routes

i_ )
e

I... I.-_ I.1
I...‘ R l.

g

Culturally relevant Ll
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will intentionally
weave the Downtown
Commercial Historic
District into the
greater fabric
of Downtown
Rochester.
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M Mentimeter

Q: What can happen through
the public realm to create
better connections

throughout downtown to
the district?

Choose 3 trom the following slide...




M Mentimeter

\What can happen through the public realm to create better connections throughout downtown to the district?

16

1

Branded pathways connecting Storytelling maps Rochester history scavenger Clear views to other historic Clear signage for other places

to other parts of downtown hunt areas in the city
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The public realm
will help retain the
historic character of
the District.

Note: The ideas in the
plan must balance needs
to Integrate Secretary of
the Interior standards

for renhabililitation with
community goals for the
aistrict.

23



M Mentimeter

Q: What public realm elements
that can reflect historic
character most excites you?

Choose 5 trom the following slide...
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\What public realm elements that can reflect historic character most excites you?

1% 13

10 10
3 . .

12

Benches Lighting Landscape furnishings Banners Signage Hardscape materials  Art or sculpture (Gathering areas Underused spaces

(planters)




M Mentimeter

Q: What is missing from
these goals? What do you

want to see as an outcome
of this public realm
planning process?

25



M Mentimeter

\What is missing from these goals? \What do you want to see as an outcome of this planning process?

Accountability Accountability Action Funding?

Accountability and Results Fomo Unity
follow through
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\What is missing from these goals? \What do you want to see as an outcome of this planning process?

Who is truly benefiting Trust. Dialogue. Shared Conversations Unity

medium and long term vision. Communication.

Follow through True collaboration Stick to standards and Outcome based goal
code that supports private

investment
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\What is missing from these goals? \What do you want to see as an outcome of this planning process?

Who executes elements An attractive downtown that The 2-3 youngest generations Promised upheld
of the vision balances development, small prefer modern over historic.

biz support while highlighting Weaving modern into the

historical aspect of Rochester. historic is vital to keep people

Make it fun to be downtown. of all ages engaged and

visiting.

Partnership Attract the locals with Inclusivity of all voices- + And who doesn't

an area they can't resist add ethnographic study execute

visiting already done
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\What is missing from these goals? \What do you want to see as an outcome of this planning process?

Fun Tax bracket changes for How it intersects with Intergeberational
non profit and local any current plans ACCEeSS
businesses

Making the district Adjacent spaces to We do not have critical mass Play

walkable and attracting attack visitors, medical SICHietic Wi 1T B & Nocy

disconnected. Peace Plaza and
MusSeulns.. 1st Ave. are not historic or
congruent with these
objectives
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Phase 1: Understand - Research and understanding of the June through
Downtown Commercial Historic District's Public Realm. July 2025
« Case for Action
« Project Website
- Stakeholder Engagement
: . Phase 2: Envision - Visioning begins for what the future of July through
! ..L the public realm in the historic district could be. August 2025

« Community Engagement
« Draft Vision Plan

.--. ... Phase 3: Act - The vision for the district’'s public realm forms. September 2025
- Final Vision Plan
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Rochester's

Historic District

wewowsl Project Overview | Project website

Today Is the public launch of the project website.

https://engage.mendcollaborative.com/downtown-historic-district-vision

This will also be linked
through the city’'s Downtown
Commercial Historic District
webpage.

27
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Project Understanding | Case for action
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This is a Case for Action

Creating a vision plan for the public realm
in Rochester's Downtown Historic District
i essential to guide thoughtful, inclusive,
and cohesive development that honors

the area's rich heritage while addressing
the nieeds of a changing district as well

as a growing and diversifying population.
As the district evolves, a clear vision will
heelp balance historic preservation with
modern functionality —ensuring that streets,
sidewalks, parks, and gathering spaccs arc
accessible, welcoming, and vibrant for all.

A public realm vision plan provides a
framework for aligning future investments
with community values, supporting small
businesses, enhancing walkability, and
fostering cultural expression. It also ensures
that the district remains not just a place of
the past, but a dynamic center of civic life
that reflects Rochester's identity, diversity.
quirks, character, and aspirations for the
future.

Part |: The Story Part 2: The Energy Part 3: The Context

M Mentimeter

This Case for Action is essentially a holistic
analysis of the complexities of the existing
conditions and opportunities that lie
within the public realm of the Downtown
Commeercial Historic District. The Case for

Action is broken into three parts:

| The Story: What narrative is the Rochester
Downtown Commercial Historie District

telling”

2 The Energy: What is the exciting energy
af the Rochester Downtown Commercial
Historic District?

and

3. The Context: What place does the
Rochester Downtown Commercial Historic
District hold in the greater downtown

fabric?

In these story-telling parts, we will
understand why this district is important,
from the connections is makes, o the
stories it holds. These indicators will build
our case for why a public realm vision plan,
15 nseded.
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Rochester's

Historic District

Vision Plan prOjeCt UnderStanding | Casefor aCtion

A8 DEOTY sisnssnvssssassninssssspssnnssssonss AR EINITRY oviviiisisiissiinisai i i The Context.......ceeeeeeeerveeennnnnee.

Historic Character & History Live, WorR, Play Connections to Previous Plans
Historic Assets Art & Design Regulatory Analysis
Historic Asset Mapping Historical Interpretation Mobility Analysis

l'ies to Rochester's History

Public Realm Analysis

The Story The Energy The Context

What narrative is Rochester's Downtown What is the exciting energy of Rochester’s What place does the Rochester Downtown Commercial
Commercial Historic District telling? Downtown Commercial Historic District” Historic District hold in the greater downtown fabric?




Rochester's

Historic District
Vision Plan

The Story

The District in Context

The story of Rochester’s Downtown
Commercial Historic District is closely
tied to the history of the region as a whole,
demonstrating how local, regional, and
national trends and historic events shaped
the social and design character of the
District.

This history is organized into three broad
themes:

' cconomic Development

Focuses on local industry and
commercial activities, such as
shopping and restaurants.

' Public and Civic Life

Highlights the civic and public
services within the district, as well
as the District entities that shaped
entertainment and culture.

' People and Stories

Acknowledge on the diversity of voices
and long-term cultural anchors within
the district.
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Columbia Hotel (1858)

Clausen and Adler Hardware

(1870)

F.J. Paine Company/Palace
Block (1873)

Williams Block (1874)

Baker and Hanson/The
Council Saloon (1875)

Union National Bank
Building (1878)

C.F. Massey Co. (1880)
Commercial Building (1884)

A.J. Bjerring Barbershop/
Bjerring Hotel (1884)

Rochester Egg and Poultry
Co. (1884)

Black's Lunch (1884)

C.H. Morrill and Son,
Wholesale Grocery (1884)

Great Atlantic & Pacific Tea
Co. (1884)

Holland's Food Shop (1884)
F.J. Paine Company (1885)
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Bach Music Company (1885) 18

F.A. Poole Building (1885)
Kennedy Building (1888)
Alley (1900)

Blakely Building (1902)

Rochester Commercial Club
Building (1904)

1.LO.O.F. Lodge #13 (1906)
Stebbins Building (1917)

Olmsted Country Bank and
Trust Company (1918)

Hotel Francis (1918)
Riverside Building (1919)

Lawler Laundry Building
Facade (1920)

City Hall (1931)

Dayton's Department Store
(1954)

Northwestern National Bank
of Rochester (1957)

Parking Lot (circa 1960)
318 Commeons (2011)
The Hue Apartments (2020)
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presereal The Story

Existing Conditions of the District’s Public Realm

Character: Soclal Aspects: Accessibility & Wayfinding, Signhage, &
Materials . Interactions Safety: Storytelling:
. Scale . Economic Activities . Lighting . Character-defining signage

. Landscaping . ADA compliance - Wayfinding signage

. Crosswalks ¢ =
. ! _

Original Building 1878 @ ). K. Cook
Rebuilt & Enlarged 1911 ¢ F. M. Gooding
Remodeled & Enlarged 1998 ¢ G. K. Theobald
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Rochester's

growowed The Energy

People live, work and play In The district I1s brought to The Downtown Commercial
this district lIfe through public art and Historic District’s story
design IS being told through

iIndividuals and their
N //'/// properties
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g The Context

Connections to other planning work / efforts
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The Context

Mobility analysis - how are
people moving to, from,
and through the district?
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Parking analysis

® On-Street Parking

over 90% city owned
ramps and parking lots

Map Legend
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Rochester's

Historic District

wowosll Project Overview | Project website

The full Case for Action will soon be available on the project website.

https://engage.mendcollaborative.com/downtown-historic-district-vision

EE

This will also be linked
through the city’'s Downtown
Commercial Historic District
webpage.
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Activities:

Preferences Build-a-Public-Realm Connection Mapping Tell Your Story

e ey Rochester Connections Ty

T T T———— A lively downtoswn keeps a community connecied - 1U's wherne we shop, gather, and feel pam of something bigger.
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Rochester's

Historic District

Vision Plan prOjGCt OverView ‘ Why were here tOday

The people of Rochester - you - care for your communities every day through acts both big
and small. Neighbors look out for one another, visitors, and thelr communities, and service

providers dedicate their time to improving lives.

This everyday compassion, collaboration, and pride I1s uniquely Rochester. There is no place
lIke Rochester anywhere else In the world. You are part of what makes Rochester America’s

City of Care & Innovation.

We want to better understand how this plan can reinforce
the community of care that Rochester is so well known for -
how can the public realm here be a place of learning, healing,
celebrating, activity, gathering, and culture?




M Mentimeter

Rochester's

Historic District

Vision Plan prOjQCt OVerVieW ‘ Why we ?re here tOday

Residents create and sustain local and unique businesses, contribute to local culture, and
engage In civic life. Especially In this district, residents have Invested In keeping the city's

history alive, preserving the stories and places in the district, and innovating the district’'s
future through creative businesses, artistic expressions, and local ownership.

We want to better understand the unique character of this
district, community, and the city’s history so we can best

support what makes this district special through this plan.
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