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Engagement to Date

1,000+

RESPONDENTS

RESIDENCY
A

Lives Downtown 33%

- Lives Outside Downtown 67%

DEMOGRAPHICS Gender Non-Conforming 1%w
Gender 9
erescionn )

A

Prefer not to answer 8%
Other 3%

7%

People of Color

(0]

3%

Hispanic, Latine, or
Spanish origin

SUMMARY OF CONSENSUS & DIVERGENT VIEWS

In addition to summarizing the survey as a whole, the team
disagrigated certain demographics to understand where different
groups of users agreed and disagreed. We looked at responses from
residents, non-residents, LGBTQ respondents, People of Color and
people under 35 to understand specific needs.
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Events & Programming

Downtown feels most alive, safe, and worth visiting when
programmed and celebratory, highlighting its strength as an
event district.

Arts & Culture

Across all groups, arts and cultural institutions are consistently valued
as defining strengths and foundational to downtown’s identity.

Sports & Entertainment Venues

Major sports and entertainment venues draw energy and visitors
downtown, reinforcing its role as an event-driven rather than
everyday neighborhood.

Parks & Riverfront

Public spaces are highly valued and seen as key assets, especially for
walking, gathering, and family use. However, many people only use
them during daytime, summer, or events due to safety concerns.

Walkability & Skyways

Walkability and the skyway system are defining strengths that
support accessibility and car-light living, though closures and
vacancies have weakened their reliability.

Transit Service

Ease of transit use was consistently rated highly, with references
to Green Line, as well as newer investments in the Gold Line and B
Line. Many cited concerns about safety, especially by Central Station.

This survey explores how different groups experience downtown Saint Paul’s Core and what would make it stronger. The goal is to
understand whether downtown is working not just as an event destination, but as a place that supports everyday needs.
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Loss of Everyday Amenities

The most significant pain point is the loss of everyday amenities,
especially groceries, restaurants, retail, fitness options, and skyway
food variety. As a result, many describe downtown as an event-only
district that feels empty after work hours and no longer functions as
a full neighborhood.

Safety Concerns

Safety and disorder are major concerns for many respondents,
particularly in the evenings, on transit, and in the skyways. While
experiences vary, perceptions of crime, harassment, and cleanliness
directly limit park use, transit ridership, evening activity, and family
participation.

Post Pandemic Decline

Many respondents describe a clear decline since 2020, contrasting
past vibrancy with today’s emptier streets and reduced energy. This
sense of loss and nostalgia strongly shapes how people perceive
downtown’s current challenges and future potential.

Parking & Access Friction

Recurring concerns around parking costs, construction impacts,

and confusing street closures contribute to a broader sense of
access barriers. While some bike infrastructure is praised and

some criticized, the overall effect is that downtown feels harder to
navigate and less convenient, which discourages spontaneous visits,
and reduces frequency of use.

ACHIEVED CONSENSUS

Across demographics, the Farmers
Market is described as authentic,
lively, and inclusive, functioning
as both a retail destination and
communal public space. It stands
out as the clearest model of
sustained, non-ticketed vibrancy
downtown.

AREAS WITHOUT CONSENSUS

SKYWAY

Downtown residents see the skyway as essential infrastructure, while
workers view it as a convenience and visitors often find it confusing. For
the LGBTQ+ & POC communities, both respondents prefer street level
activity, while POC respondents emphasize feeling surveiled within the
system.

SAFETY

People of Color, LGBTQ respondents, and Women all emphasized

safety as a core need. This included both public safety, including street
harassment, as well as feeling unwelcome or surveiled in public spaces.

THREE CORE TENSIONS:

1. EVENTS VS. EVERYDAY USE
Downtown thrives during events but struggles as a
daily neighborhood.

2. STRONG ANCHORS VS. WEAK FABRIC
Major destinations work, but everyday retail and
continuous street life are lacking.

3. LOVE VS. AVOIDANCE
People care about downtown, but visit less, leave
quickly, and question its long term vitality.



REIMAGINE Neighborhood Map + NOTES

SAINT PAUL o free to write notes and mark up the map with your thoughts.
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